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Drivers for a Successful Digital 
Transformation in Furniture 7

We asked a panel of consumers across Europe and the US about their shopping 
behaviors and the types of experiences they value and expect from retailers today.

Discover the most relevant statistics :

5
The buying journey must start 
with inspiration.

30%
Don't know where 
to find styles or 

products they like.

7
Faster delivery is 
essential to customer 
satisfaction.

32%
Believe that quick 
product delivery 
is a top priority 

when choosing a 
retailer.

1
Furniture brands and retailers 
who offer choice, inspiration and 
excellent UX will increase their 
online revenue. of consumers made 

an online purchase 
for their home in 

the past year.

66%

4
Consumers expect brands, 
manufacturers, and retailers let 
them buy homeware online as 
well as in-store.

86%
Made their home

purchases 
exclusively online.

3
They want a great online 
design experience and the 
ability to interact with 
products or designers in-store.

36%
Prefer 

omnichannel 
shopping.

6
Physical stores and sales advice 
continue to have an important 
role to play in the customer 
journey.

2
Customers like to visualize the 
design of their living room 
completely autonomously online.

29%
Of consumers 

would like advice 
from furniture 

experts.

21%
Want to design 

and visualize their 
living room online.

DISCOVER MORE STATISTICS AND 
DATA YOU’VE NEVER SEEN BEFORE 
IN OUR EXCLUSIVE REPORT.

CLICK HERE

https://discover.3ds.com/the-new-way-to-purchase-furniture

